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Faculty of Law, University of Melbourne;
Academic Visitor, Faculty of Law, University of Toronto
Thursday, March 12, 2015
12:30 - 2:00
Solarium (room FA2), Falconer Hall
84 Queen's Park

The increasing prominence of new Internet and social media technologies and their growing importance as a source of health information are pushing the pharmaceutical industry towards digital channels. This presentation will explore the potential impacts of the pharmaceutical industry’s increasing interest in online marketing and considers how the existing regulatory framework in Canada translates into the social media sphere. Direct-to-consumer advertising (DTCA) of prescription drugs is prohibited in Canada, as it is in most industrialized countries. Although Health Canada has reaffirmed that the existing DTCA regulations apply to new Internet and social media technologies, new dynamics such as user-generated content, consumer propagation, and targeted marketing make applying the existing regulations an uncertain process. Moreover, certain problems often associated with DTCA may be exacerbated in the social media context. Finally, there is skepticism around whether government regulators have the resources or political will to effectively monitor new digital media. As such, third party oversight and industry self-regulation may also play an important role in filling the gaps in the regulation of the Internet and social media.
Shannon Gibson (BSc, LLB, LLM) is a Research Associate at the University of Toronto Faculty of Law where she is managing a research project on the ethical, legal and social dimensions of pharmacogenomic drug development. She recently completed her Master of Laws at the University of Toronto focusing on Health Law and Policy where she was a Canadian Institute for Health Research Fellow in Health Law, Ethics and Policy and a fellow with the Pharmaceutical Policy Research Collaborative. Her thesis explored the impact of the Internet and social media technologies in the direct-to-consumer marketing of prescription drugs. She received a B.Sc. in Health Information Science  and a law degree from the University of Victoria, as well as completing an exchange term at the National University of Singapore. She articled in Toronto at the Ontario Ministry of Health and Long-Term Care and the Ministry of Health Promotion and Sport. During law school, she also completed an internship with the Patient Safety Department at the World Health Organization in Geneva, Switzerland.
A light lunch will be provided.

For more information about this workshop, please contact Nadia Gulezko at n.gulezko@utoronto.ca.
